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| From our ﬂnancnal results to acquasnttons to the accolades recewed W|th|n
and mutmd‘e nur Industry 200? was a year to be proud for all of us at ITW.
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Strategic sponsorship broadens awareness

The IT industry in India doesn’t have problems attracting and retaining top talent. The automative industry is different,
but ITW Chemin is working to build awareness among the next generation of engineers. The company was a
sponsar of the Baja Saeindia, a vehicle design/build competition in which 421 graduate engineering students from 27
colleges around India each designed a prototype of a single-seat, off-road, fourwheel vehicle. * Aside fram exposure
to future engineers, we've also gained credibility with our customers as an industry partner w ling to support them
on key issues,"” said General Manager M. Sriramulu.
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